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1. This submission seeks your agreement to a change in the focus of the DH hepatitis C

2.9 million awareness campaign (FaCe It) campaign in 2008109 and to re-tender the 
public relations and advertising elements of the campaign. e 5 ,,Q <a

s pyy 

Recommendation

GRO-C ' ,r 
2. That you agree to: 76 76 

s~ the change in focus, from general awareness to targeting specific at risk groups, 
which is being recommended following the outcomes of an extensive research 
process; and 

• the re-tendering of the public relations and advertising contracts in line with OGC 
advice.

Timing 

3. A reply is requested by 6 June so that COMMS can get the re-tendering exercised y" underway as soon as possible and deliver a new campaign in the second half of 2 2008/09. The proposed timetable is attached at Annex A.  

Background X1%'° T
,~ 

u 

Hepatitis C Action Plan for England 

4. The Hepatitis C Action Plan for England (June 2004), initially sets out a framework of 
actions for DH, the NHS and key stakeholders to improve the prevention, diagnosis and 
treatment of hepatitis C. Hepatitis C is a blood•-borne virus that is mainly spread by blood-
to-blood contact. It causes chronic, often asymptomatic, infection in many of those 
infected, and can result in cirrhosis and primary liver cancer. A key aspect of the Action 
Plan is to increase diagnosis so that NICE-recommended treatment can be offered to 
prevent progression to serious liver disease. 

OH hepatitis C awareness campaign 

5. The DH FaCe It awareness campaign in support of the Action Plan has been running 
since 2004. It aims to raise awareness of hepatitis C among healthcare professionals 
and the public, to encourage people who may be at risk to be tested and to inform people 
about avoiding risks of infection. This is important as it is estimated that there are about 
200,000 people in England with chronic hepatitis C, of whom between about 100,000 ~-
140,000 people may be undiagnosed. The largest group estimated to be infected with 
chronic hepatitis C is former injecting drug users, who make up nearly 60% of the total. A 
summary of the impact of the campaign to date can be found at Annex B. 

6. Research has confirmed that the main group to target is former injecting drug users (60% 
of those estimated to be infected with hepatitis C), and also that this group do not feel 

WITN5494078_0001 



any in heng addressed directly. The resuits of thn re ech can be found at 
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f-enelope Irving APS/SofS 
Clare Montagu SpAd. 
Mario Dunn SpAd 
Sarah Kirby PS/MS(PH) 
Aimee Gasston APS/Perm Sec 
Robert Parsons APS/CMO 
Rachel Richards Business Manager/NH-CE 
Neil Waterman APS/CNO 
Barry Cockcroft CDO 
Louise Gillespie PSINHS4AD 
Sian Jarvis COMMS 
David Harper HP, IH&SD 
Mike De Silva PS/David Harper 
Liz Woodeson HIP-HP 
Hugh Nicholas ID&BP 
William Cannon ID&BP 
Carole Fry ID&BP 
Dianne Kennard Substance Misuse 
Mark Prunty Substance Misuse 
Mary Piper Offender Health 
Paul Dayton Offender Health 
Andrea Duncan Sexual Health Programme 
Alan Bell HQD Q 

a -NSF 
Paul Brewer COMMS Campaigns 
Karen Murrell COMMS Campaigns 
David Townsend COMMS Campaigns 
Kate Pike Media Centre 
Charlotte Fowles Media Centre 
Elisabeth Vanderstock Media Planning 
Anna Abbott Media Planning 
Jacqueline Campbell Scottish Government 
Seamus Camplisson DHSSPS/NI 
Natalie Price Welsh Assembly Government 
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