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MS(PH) From: Marsha David R
Cleared by: Liz Woodeson ?GRO_C
Date: 31 October 2008 Vi
Copies: see attached list i /

HEPATITIS C AWARENESS CANMPAIGN IN 2008/200%
Issue

1. in May 2008, you agreed our proposal to re-shape the hepatitis C awareness
campaign (see attached). This submission updates you on progress and
s seeks your agreement {o appoint creative agency, VCCP;
» informs you of the re-appointment of Munro & Forster to manage public
relations and
s asks that you note the appointment of Media Reach to work with both
agencies above on the new BME aspects of the campaign.

Recommendation

2. That you agree to the appointment of the creative agency, VCCP. Their initial
ideas have been tested through extensive, independent research with ex-
intravenous drug users and members of the general public. A summary of the
research is available at Annex A and samples of VCCP's work are at Annex B

Timing

3. A reply is requested by 6 November 2008 so that the successful agencies can
start to deliver a programme of work from January 2009.

Background
DH hepatitis C awareness campaign

4. The DH FaCe It awareness campaign in support of the Hepatitis C Action Plan
for England (June 2004) has been running since 2004, it aims to raise
awareness of hepatitis C among healthcare professionals and the public, to
encourage people who may be at risk to be tested and to inform people about
avoiding the risks of infection.

5. It is estimated that there are about 200,000 people living in England with
chronic hepatitis C, of whom between 100,000 ~ 140,000 people may be
undiagnosed. The largest group estimated to be infected with chronic hepatitis
C is former injecting drug users, who make up nearly 60% of the total. A
summary of the impact of the campaign to date can be found at Annex C.
Research indicates that the DH awareness campaign needs to be a sustained
effort.

WITN5494105_0001



Future divection of the campaign

8, The swareness campalgn in 2008/08 will consist of the Tollowing:

s Public Relations — for healthears professionals and the general publio;

«  Advertising ~ to raise awarsness among the general public and o
communicate with risk groups such as former injecting drug users
through press and radio ads; and

»  BME Communications — o raise awareness amaong the South Asian
communily and the health professionals serving that community through
PR and advertising.

7. A fuller document on the future direction of the campalgn can be found at
Annex D We will keep vou updated as the campaign s rolled out.

rosis

. Ag in previous vears, the campaign for 2008/08 will be funded from a central
programme budget hald by the Health Protection Division, Expendifure in
2008/00 on the FalCe i campaign is expected to be around £2.9 million,
inchuding related research and svaluation

Media handiing and stakeholder engagement

8. No media handling is necessary at this stage. We will be meeling with the
hepatitis C voluntary and community sector 1o discuss the research findings of
the creative ideas as well as inform them of the appointment of Munre & Forster
and Media Reach to manage the PR and BME strands of the campaign.

Conplusion

10, We recommend that you agree to the appointment of the crealive agency,
VOOP in support of the new hepatitis C awareness campaign, to start in
January 2008

MARSHA DAVID
infectious Diseases and Blood Policy
Health Protection Division
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LIST OF COPY ADDRESSES

Penelope rving APS/SofS
Clare Montagu SpAd

Mario Dunn SpAd

Griff Jones APS/MS(PH)
Aimee Gasston APS/Perm Sec
Beatrix Sneller APS/ICMO

Rachel Richards Business Manager/NHS-CE

Neil Waterman APS/CNO

Barry Cockeroft CDO

Louise Gillespie PS/NHS-MD

Sian Jarvis COMMS

David Harper HIP/IH&SD

Mike De Silva PS/David Harper

Liz Woodeson HIP-HP

Ailsa Wight ID&BP

William Connon ID&BP

Carole Fry ID&BP

Gerry Robb ID&BP

Dianne Kennard Substance Misuse

Mark Prunty Substance Misuse

Mary Piper Offender Health

Paul Hayton Offender Health

Andrea Duncan Sexual Health Programme
Beth Sleator Liver Strategy

Ann Selman Finance Business Partnering
Paul Brewer COMMS Campaigns

Karen Murrell COMMS Campaigns

David Townsend COMMS Campaigns
Kate Pike Media Centre

Judith Moore Media Centre

Elisabeth Vanderstock Media Planning
Anna Abbott Media Planning

Gareth Brown Scottish Government
Seamus Camplisson DHSSPS/NI

Natalie Price Welsh Assembly Government
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